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management revue – Socio-Economic Studies is a peer-reviewed, 
interdisciplinary European journal publishing both qualitative 
and quantitative work, as well as purely theoretical papers that 
advance the study of management, organisation, and industrial 
relations. management revue publishes articles that contribute 
to theory from a number of disciplines, including business and 
public administration, organizational behaviour, economics, so-
ciology, and psychology. Reviews of books relevant to management 
and organization studies are a regular feature.

Special issues provide a unique and rich insight into the issue‘s 
research fi eld. Each special issue, organized by selected guest 
editors, will comprise at least two (controversial) overview arti cles 
from leaders in the fi eld, at least three new empirical papers and 
up to ten book reviews related to the relevant topic.

The journal off ers depth insights into selected research topics by 
providing potentially controversial perspectives, new theoretical 
insights, valuable empirical analysis and brief reviews of key 
publications. The goal is to establish management revue – Socio-
Economic Studies as a top quality symposium journal for the inter-
national academic community.

The annual workshop „Organizational Theory“ held at the Inter-
University Center Dubrovnik is a multidisciplinary forum for dis-
cussing empirical and theoretical studies with colleagues and 
students. The yearly seminar takes place in springtime (one week) 
and is open to being used for preparing a special issue of manage-
ment revue – Socio-Economic Studies. The dates and topic for the 
workshops will be announced as a Call for Papers.

management revue
Socio-Economic Studies
Volume 33, 2022, ISSN 0935-9915
Published in English

Annual subscription 2022 print-plus-online €263.00
For individual use via access data, plus distribution cost share 
(€15,70/year) (postage/Germany: €14.00 + direct order fee: €1.70)
Total price: €278,70

The Interdisciplinary European Journal 
on Socio-Economic Studies

Editors
Simon Jebsen
Wenzel Matiaske
Susanne Gretzinger
Katja Rost
Florian Schramm

Table of Contents
■   Erik de Gier

From the Good Factory towards a New Sustainable
Post-war Social Order in Italy. The Remarkable 
“Utopian” Welfare Work Policies of Adriano Olivetti 
and His Typewriter Company in the 1950s [1]

■    Tim Seidenschnur, Julia Galwa, Georg Krücken, 
Rick Vogel
Consulting in Context: Legitimacy of Management 
Consultants in Public Administration and at 
Universities [19]

■    Christiane R. Stempel, Jana Biemelt, 
Jan Dettmers
Never Off Duty – The Role of Supervisors in the 
Relationship Between Extended Availability, 
Subordinate Strain, and Job Performance [42]

■   Heiko Hossfeld, Martin Wolfslast
Text Classification in Organizational Research – 
A Hybrid Approach Combining Dictionary Content
Analysis and Supervised Machine Learning 
Techniques [59]

■    Mu Tian, Sylvia Rohlfer, Yajun Wu, Haifeng Yan
Does Confucian Culture Promote Innovation? 
An Empirical Investigation of a Leading 
Organization in the Field [82]

management
Socio-Economic Studies
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revue
management
revue
management

1 2022
Volume 33
Pages 1 – 107
ISSN 0935-9915

Edition
Rainer
Hampp

Commentaries on Relationship Marketing:  
The Present and Future of Customer  
Relationships in Services
By Lena Steinhoff, Robert W. Palmatier, Kelly D. 
Martin, Grace Fox, Conor M. Henderson, Julian K. 
Saint Clair, Shuai Yan, Ju-Yeon Lee, Taylor Perko, 
Colleen M. Harmeling

Personality and Job Performance of Frontline 
Employees: A Meta-Analytic Review
By Bernd Marcus and Jule Heibrock

Strategic Emphasis on Service-Based Business 
Models During the Corona Crisis: Are Customer 
Solutions a Curse or Blessing for Manufacturing 
Firms?
By Rodi Akalan, Andreas Eggert, and Eva Böhm

Price Sensitivity and Customer Perceived Swit-
ching Costs in Business-to-Business Markets: 
Joint Effect on Customer Repurchase Intentions
By Muzeeb Shaik, Narendra Bosukonda,  
Vikas Mittal, and Shrihari Sridhar

MANAGING 
EDITORS

Martin Benkenstein

Marion Büttgen

EDITORS

Manfred Bruhn

Andreas Eggert

Heiner Evanschitzky
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Joachim Hüffmeier

Helmut Krcmar

Martin Matzner
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Nerdinger

Volume 6
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über die Veröffentlichung einer oder mehrerer Anzeigen eines Werbungtreibenden in einer Druckschrift 
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3. Bei Abschlüssen ist der Auftraggeber berechtigt, innerhalb der vereinbarten bzw. der in Ziff.2 ge-
nannten Frist auch über die im Auftrag genannte Anzeigenmenge hinaus weitere Anzeigen abzurufen.

4. Wird ein Auftrag aus Umständen nicht erfüllt, die der Verlag nicht zu vertreten hat, so hat der 
Auftraggeber, unbeschadet etwaiger weiterer Rechtspflichten, den Unterschied zwischen dem ge-
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lagen fordert der Verlag unverzüglich Ersatz an.

Der Verlag gewährleistet für den belegten Titel übliche Druckqualität im Rahmen der durch die Druck
unterlagen gegebenen Möglichkeiten.

9. Der Auftraggeber hat bei ganz oder teilweise unleserlichem, unrichtigem oder unvollständigem 
Abdruck der Anzeige Anspruch auf Zahlungsminderung oder eine einwandfreie Ersatzanzeige, aber 
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letzung, aus Verschulden bei Vertragsschluss und aus unerlaubter Handlung sind in jedem Fall aus-
geschlossen, es sei denn, sie beruhen auf Vorsatz oder grober Fahrlässigkeit des Verlegers oder seines 
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